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Background 
As part of the Statutes Amendment (Local Government Review) Act 2021, changes to the 
Local Government Act 1999 (the Act) in relation to public consultation (Section 50) 
included the establishment of a Community Engagement Charter. In December 2025, the 
State Government gazetted and published a Community Engagement Charter following 
public consultation on the draft Charter in June 2025. 
 
The Charter replaces previous engagement requirements in the Act with a new framework 
that sets out engagement principles, categories of consultation, and the associated 
minimum actions required of all councils. 
 
Its purpose is to ensure community members have reasonable, timely and meaningful 
opportunities to access information, participate in decision-making processes and 
understand how their views are considered. The Charter establishes five categories of 
engagement and requirements that are appropriate to each category: 
• Significant – annual business plan and rating policy: decisions related to a council’s 

adoption of its annual business plan or proposed changes to the basis of its council 
rates 

• Significant – decisions that a council makes that have a significant impact on most or 
all ratepayers and residents, or the wider community or area 

• Standard – decisions that a council makes that benefit from community input across 
the council area 

• Local – decisions that impact an identifiable smaller group of residents/ratepayers or a 
local area 

• Inform – matters where councils provide information to a community impacted by a 
decision 

 
Legislative requirements  
Section 50A of the Act states that councils must prepare and adopt a policy relating to 
community engagement for the purposes of the Act and that the policy must be consistent 
with, and comply with, any requirements specified by the Charter. The Act also requires 
that before adopting the policy, councils must undertake public consultation on the 
community engagement policy. Councils must adopt a Community Engagement Policy by 
11 September 2026. 
 
Community engagement  
Community engagement was undertaken to seek feedback on Council’s draft Community 
Engagement Policy, as well as seek suggestions to help enhance Council’s engagement 
activities. 
 
At its meeting on 26 May 2026 Council endorsed community engagement to be undertaken 
on this proposal in accordance with section 50A of the Local Government Act 1999 and the 
community engagement strategy presented to Council at this meeting. 
 
The community engagement strategy was developed in line with the City of Tea Tree 
Gully’s Community Engagement Public Consultation Policy and Section 50A of the Act. 
 
 

https://www.teatreegully.sa.gov.au/__data/assets/pdf_file/0033/1613886/Community-Engagement-Public-Consultation-Policy.pdf
https://www.teatreegully.sa.gov.au/__data/assets/pdf_file/0033/1613886/Community-Engagement-Public-Consultation-Policy.pdf
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Key messages 
The following strategic key messages and communication points were highlighted 
throughout the engagement process: 
• Community engagement is the way councils involve their communities in decisions 

that affect them. 
• Through our engagement activities we aim to share clear, accessible information and 

provide meaningful opportunities for our community to have their say in a variety of 
ways. 

• Changes to the Local Government Act 1999 (the Act) in relation to public consultation 
included the establishment of a Community Engagement Charter, which was 
formalised and published in December 2025. 

• The Charter replaces previous engagement requirements in the Act with a new 
framework that sets out engagement principles, categories of consultation, and the 
associated minimum actions required of all councils. 

• All SA councils are required to adopt a Community Engagement Policy which aligns 
with the new Charter by 11 September 2026. 

• Share your feedback on our draft Community Engagement Policy 
• Share any suggestions and ideas that may help enhance and improve how we engage 

with our community. 
• All feedback will be reviewed to determine whether the Community Engagement 

Policy may benefit from changes or additions. 
• All feedback will be provided to the Council before adoption of the policy. 
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Overview of community engagement activities 
From 3 June to 1 July 2026 the community was invited to provide feedback on the draft 
Community Engagement Policy. 
 
Various marketing and communications methods were undertaken to advise the 
community of the opportunity to provide feedback including: 
• Emails sent to registered members of our online community with an article in June’s 

‘Your Say’ e-newsletter (approx. 3,900 subscribers) 
• An article included in Council’s e-newsletter ‘Gully Life’ (approx. 34,700 subscribers) 

(see Appendix 3) 
• A statutory notice to the public in The Advertiser on 3 June 2026 (see Appendix 3) 
• Digital signs in the Civic Centre, Recreation Centres and Library (see Appendix 3) 
• Banner on the Council website homepage (see Appendix 3) 
• ‘Your Say’ stand in the Tea Tree Gully Library (see Appendix 3) 
• Social media post via Council’s Facebook account (see Appendix 3) 
 
All communications referred people to Council’s ‘Your Say’ website where further 
information could be accessed. This included:  
• an information sheet and the draft policy 
• an online feedback form (see feedback form questions in Appendix 4) 
• a ‘Q&A’ form where people could ask questions about the proposal. Once answered, 

these questions and Council’s response are publicly available. 
 
Paper hard copy forms were available on request and from Council’s Civic Centre. 
 
The options to provide verbal feedback via phone or written feedback via post or email 
were also available. 
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Community engagement outcomes 

Responses received 
During the consultation period a total of five (5) responses (submissions) were received 
by Council regarding the draft policy.  
 

Community engagement statistics 
Our community engagement website collects statistics on how people engaged with the 
consultation online. The following tables show the number of views and visits to the 
relevant Your Say page, as well as a breakdown of responses/submissions received and 
total contributor and respondent numbers. 
 

Your Say website activity (awareness) Number 
Total page views 
Visits (individual browsing sessions) 
Total visitors to the page 

156 
144 
119 

 
Contributors and respondents  
Online 
Feedback form 
‘Questions’ form 
Email submissions 

 
2 
- 
1 

Offline/other feedback method 
Hard copy feedback form 
Verbal submission (over the phone) 

 
1 
1 

Total contributor (including Questions) 5 
Total respondents/submissions 5 
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Views on the draft Community Engagement Policy 
and suggestions for enhancing engagement activities 
All respondent comments have been summarised as dot points below, including feedback 
and suggestions in relation to enhancing Council’s engagement activities. 
 
• Felt that the draft policy is OK or ‘on track’ 
• Bureaucracy of policy may increase costs without improving outcomes 
• Importance of raising awareness of opportunities to provide feedback and ‘Your Say’. 

Emails and letter (box drops) (where possible) considered effective methods for this 
• Simplifying the Your Say log-in process as some confusion with other Council log ins 
• Online forms and email considered suitable methods for providing feedback 
• Feedback provided through deputations is not always acknowledged and considered 

at the meeting; draft policy doesn’t mention how Council uses community feedback 
for decision making 

• That a requirement to provide personal or identifying details may deter people from 
providing feedback, and would prefer anonymity 

 
In order to provide full transparency in regard to responses received, all verbatim 
comments have been provided in Appendix 1 (feedback form respondents) and Appendix 2 
(written and verbal submissions). 
 
Other comments 
One (1) feedback form respondent included an attachment which detailed their 
experience working with neighbours and Council staff regarding the installation of a ‘little 
library’ on their street. This feedback has been passed on to the relevant staff member. 
 
This attachment can be viewed as part of the verbatim comments in Appendix 1. 
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Evaluation of community engagement 
strategy objectives 
The key objectives/purpose of the community engagement, as tabled below, were 
developed as part of the community engagement strategy: 
 

Objectives Comment 
• Provide high-level information 

about the new Community 
Engagement Charter for the Local 
Government Act 1999 and the need 
for councils to adopt a new policy 
which aligns with the Charter 

• Seek community feedback on 
Council’s draft Community 
Engagement Policy 

• Seek ideas/suggestions to help 
enhance and improve Council’s 
engagement activities 

 

Various marketing and communications 
methods were undertaken to advise the 
community of the opportunity to provide 
feedback including: 
• Email sent to members of our online 

community ‘Your Say Tea Tree Gully’  
• An article included in Council’s e-

newsletter ‘Gully Life’  
• A notice to the public in The Advertiser on 3 

June 2026 
• Digital signs in key Council facilities 
• Banner on the Council website 
• Your Say stand in the Tea Tree Gully 

Library 
• Social media post via Council’s Facebook 

account 
 

All key messages were communicated online 
via the ‘Your Say’ project page.  
 
Various methods for providing feedback were 
available. Feedback was provided online via 
Council’s ‘Your Say’ website. Hard copy 
feedback forms were available on request and 
at Council’s Civic Centre and at the Library 
Your Say stand. 
 
Community feedback was provided as per the 
responses received. A low level of response 
was not unexpected given the nature of the 
consultation. 
 

 

Next steps 
All feedback will be presented at a meeting of Council for Elected Members’ consideration 
before adopting the Community Engagement Policy. 
 
Following this Council meeting, we will write to all those who provided feedback to advise 
what Council has decided and what the next steps will be. 
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Appendix 1: Verbatim comments  
In the interests of transparency, responses have been transcribed verbatim with minimal editing. Therefore some spelling and/or grammatical errors may 
exist. 
 

ID Suburb Do you have any feedback about the draft 
Community Engagement Policy? 

Do you have any suggestions for how 
Council can improve its community 
engagement? 

If not already mentioned 
above, how can we make it 
easier for you to share 
feedback and have your say? 

1 Highbury The draft looks ok. Can't see any issues. What I do see 
is further bureaucracy which ultimately increases cost. 
It's unfortunate our society has come to this and its not 
going to charge. I like to keep the "good old days" of 
keep it simple stupid when people were allowed to use 
common sense and allowed to make mistakes. Alas not 
any more. I read the policy, did not enjoy reading it and 
I ask will it make things better. I doubt it will but you 
the Council must comply. It just keeps people in a job 
and I have to pay higher rates for this! In summary, the 
policy is OK. 

No, Policy covers it. In the end it depends on 
how well a community is informed so people 
are made aware. There is a tenancy to rely on 
emails which is good. Please don't use 
Facebook. Important items should have a 
letter drop off as that is the only method to 
ensure people receive advice but that comes 
at a price 

I note in answering this as I am, 
I did not know how to sign it as 
there was NO mention of what 
to use. I assumed it was my 
council login. It appeared as if 
some sort of new log was 
required. Just make it simple 
and unambiguous. 

2 Fairview 
Park 

yes Whilst it is difficult to achieve I feel that 
council misses out on getting feedback from 
all members of society due to ineffective 
advertising of opportunities. I have spoken to 
a number of ratepayers who did not know 
that 'have your say' even existed! 

This method is suitable 

3 Banksia 
Park 

I have read paperwork "Community Engagement 
Policy" and feel that Council is on track. 

Nothing that I can think of. "Email is good for me. (I am 
enclosing an attachment, 
involving community.) 
(see attachment on following 
page) 
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Feedback Form Attachment – Respondent 3 
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Appendix 2: Written and verbal feedback/ 
submissions 
Email submission 
 
Feedback re: community engagement 
 
I would like to pass on my views of providing feedback to proposals. 
 
One of the impediments is this constant need to know who you are, and that 
you have to have a log in profile and identify yourself to be able to provide 
feedback, and that unless you do, your feedback will not be considered. 
 
The draft community engagement policy specifically states: 
               For your feedback to be included, your name and contact details 
must be provided.  Your personal details will not be made public or published 
in any Council reports. 
------------------ 
I like to stay anonymous when providing feedback; this is just my preference 
and I feel that having to identify yourself all the time is not necessary and 
should not be required; you should be able to provide feedback without this 
impediment.  This has led to me not providing feedback when I really would 
like to. 
 
We are always told that our responses are not identifiable, but how can we not 
be, when we have given up our names, addresses, email addresses etc. 
 
I would like to make the suggestion, that a person just identify their suburb, 
age, and perhaps gender, but other than that, you should not have to fully 
identify who you are to capture views of the community in relation to feedback. 
 
Thank you for the opportunity to comment. 
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Verbal submission (staff summary) 
 
Respondent details: 
Address (resident): Cameron Court Redwood Park 
 
Submission details: 

• I’ve been part of the community engagement group for years, I get all the 
emails with opportunities to comment 

• A couple of years ago there was feedback on a proposal for new dog park. 
It was really important to me, and I attended the Council meeting online. 
A gentleman turned up in person, he had statistics about big dogs and 
little dogs and what had worked in other council areas. He gave all this 
information to the Council, and they literally ignored him, totally ignored 
what he said. I personally don’t know if he was right or wrong, but they 
went straight from him speaking into voting on it, didn’t take his 
information away and consider it, they just went straight back to talking.  

• In the draft it doesn’t talk about how you use the feedback from people, 
that needs to be highlighted somewhere.  

 
Staff statement 
These details were read back to the respondent, and she confirmed that her 
views had been accurately reflected.  
 
I confirm that I did not lead the respondent at all, but only asked simple 
prompting questions, and listened and recorded her feedback as accurately as 
possible.  
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Appendix 3: Community engagement 
advertising 
 
Public Notice published 3 June 2026 in The Advertiser  
 

 
 
 
Your Say Library stand 
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Social Media – Facebook post – 3 June 2026 
 

 
 
 
Digital screen 
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Your Say June newsletter – sent 3 June 2026 
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Corporate website banner 
 

 
 
 
 
Gully Life e-newsletter 
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Appendix 4: Draft Community Engagement 
Policy 
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Appendix 5: Feedback form 
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